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LookÕnÕ Ahead...  

Hi Everyone!

Sometimes itÕs easy to over-
look the little stuff.  We all do
it and, upon reflection, ask
ÒHow did I miss that?Ó.

In this case, the Òlittle stuffÓ
IÕm referring to are all the
non-service chemical products
virtually all customers need. 

Individually, they may not
seem like much.  Over time,
however, they can add up to

some serious profit and com-
mission dollars.

This issue of the Dispatch is
devoted to all those Òblack
sheep Ñ  shirttail Ñ orphanÓ
(whatever you want to call
them) type products that
suffer needless neglect.

They are, in fact Ñ more
often than not Ñ yours for the
asking.  

If your company is providing
the service for an account,
you have a right to those 
so-called add-ons that can
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 your recommended
uniforms in case there are

 That may exclude
some manufacturers.

necessary and at low tem-
recommended on  colored

launder uniforms as
uniforms can not be

 in a wet pile, fading
 uniforms on rust

washed.

as belts.

with a good machine
. If stains are not 

removed in the first wash and repeatedly laundered, there
is a point of no return.

6.) Inspect uniforms for damage prior to washing and make
repairs before washing.

7.) Use mild detergents and warm water, typically less that
110¡F. Use a high water fill to minimize mechanical action.
Never use chlorine bleach. Fabric softener use can cause
lettering to separate from the material.

8.) Air drying is preferred. If using a dryer use the lowest
temperature setting or, preferably, the Òair onlyÓ setting.
Remove from dryer immediately.

If you need assistance, please feel free to give us a call 
(1-800-366-2477). We are developing quite a network of
supplier contacts who can help us with stain removal
techniques.

Lana Tipka, Info Specialist

IN WORKING WITH VARIOUS SPORTS UNIFORM MANUFAC-
TURERS WE HAVE FOUND SOME USEFUL INFORMATION:

ÒWeÕre very pleased to
announce the intro-
duction of our new
INTEGRA¨ capsule
safety insert Ð
SurSeal TM . ItÕs
designed to make
INTEGRA¨ technology
safer for your cus-
tomers to use and
more convenient for
technicians to service.
SurSeal TM is activated
by the special pr obe
that should be
installed in all 
INTEGRA¨ holders.

SurSeal TM will even-
tually be in all
INTEGRA¨ products.
WeÕll be phasing it in
over the next several
months, so be



 & PAN DETERGENT  
esistibleÓ

enjoying an overwhelming response in the
positive response to outstanding fra-

performance at a competitive price.

 experiences is fragrance. Green Apple
consumer market. This is where the I&I

experience with apple fragrance in products
other personal care products to a variety of

National brands including Lysol, Glade, Dial,
 all have apple offerings on the grocery

Director of Marketing for Arylessence, Inc.,
desirable fragrance:

fragrance of apple to a plethora of
 familiar, natural, fresh, clean and

consumer learns their own fragrance
consumer household market, it is only
and demand for apple fragrance in

order to compete or to lead the way
include an apple fragrance.Ó

 Fragrance Research and Development
winning attributes of apple are con-
tests. Apple fragrances are rated sec-

ceived as ÒcleanÓ in consumer studies.

mance to hold a customer and provide
summer release of Green Apple Pot & Pan

new formulation  in our pot and pan
noticeably thicker, richer product with a

 Performance, as rated by plate counts
product that easily meets or exceeds

offerings.  

Apple Pot & Pan performance has also
response to pot and pan detergents is

perception and performance. Desirable color,
enhance performance expectations even

TECHNICAL SERVICES... PROFITS DOWN THE
The buildup of hair, soil, dirt, grease,
cause of many facilities odor control
problem we developed a new product,
that literally devours the source of the

When enzyme solutions came on the
needed weapon to fight odor problems.
nate the source of bad smells if used

Cleaning should be the first line of 
there shouldnÕt be any odors.  Putting
the air is just a cover-up

I recommend mopping floors once or
solution of PURSUIT.  I also recommend
once odor causing bacteria is eliminated,
NATURALfor daily maintenance.  

NATURALis an effective general purpose
can be used on floors, wall, tiles and
and leave the restroom smelling fresh.
tact you IPR.  

COMING SOON...You will be able to
Housekeeping Systems.

Wolfgang Schiller

when the user is blind to cost. Green
Apple Pot & Pan provides the color,
the thickness, the desirable fra-
grance and the performance to
satisfy this market.

In the formulation of Green Apple
Pot & Pan we ÒinterviewedÓ a
number of green apple fragrances.
We are satisfied that we have the
best in the marketplace. I believe
that the Arylessence marketing
description of the fragrance sums up
the whole of Green Apple Pot & Pan:

ÒInspired by the crisp, clean
aroma of a freshly peeled Granny
Smith apple...tangy apple notes
are lifted by splashes of
sparkling citrus above a smooth
base of clean musk. The
deliciously tart, yet sweet
sensation is simply irresistible.Ó 

Marlene Williams

PRODUCTS VIRTUALLY ALL CUSTOMERS NEED.
Above is our popular detergent system ÐTop Loader Ð 


